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Interactive Content ïThe Engaged Audience

Customers Employees Partners

The goal of the engaged audience is a deeper, more 

persistent relationship, where branded 

communications influence behavior.  

Often characterized by driving revenues

ArchivalTransactional

Interactive

Collaborative
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A Closer Look At Interactive Content

ÅCommercial Ad

ÅTraining Video

ÅCorporate Presentations

ÅIPTV

ÅProduct Images

ÅCatalog Photos

ÅMedical Pictures

ÅIllustrations

ÅMaps

é.personalized, dynamic, rich, captivating means for 

delivering a message or digital product to an audience

ÅAudio spots

ÅMusic

ÅStreaming

ÅCompany Websites

ÅFlash Demos

ÅOffice documents

ÅPublishing Materials
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Working with Interactive Content

Video

PowerPoint

Audio

Images

Page Layouts

Web Pages

Interactive Content 

Types

Work Style

üCreative processes across a variety of teams

üNumerous communications

üHigh volume of information, time consuming

Technology Challenges

üLarge files, complex formats

üSpecialized tools, design and brand is key

üExponential content growth, new channels

Business Drivers

üTime to market pressure

üBrand awareness, rich customer experience

üInnovation and returns on investment (ROI)

Unique Environment for

Interactive Content

Enabling Technologies:

ÁDigital Asset Management

ÁWeb Content Management

ÁXML Management

Targeted Solutions 

for Interactive Content

Edit Fit to PrintReview Approve

Edit Review Approve

Marketing Automation
üMarketing Resource Management

üCollateral Development

üEditorial Workflows

Multi-Channel 

Communications

üWeb Publishing

üCorporate Intranet

üEditorial or Technical Publishing

üe-Learning/ Training

üMobile Content Delivery/ IPTV

Media Management

üBrand Center

üVideo Library

üImage Library
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Future Implications?
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DAM, WCM & XML Technologies

Enabling Technologies:

ÁDigital Asset Management

ÁWeb Content Management

ÁXML Management

Targeted Solutions 

for Interactive Content

Edit Fit to PrintReview Approve

Edit Review Approve

Marketing Automation
üCollateral Development

üMarketing Resource Management

üEditorial Workflows

Multi-Channel 

Communications

üGlobal Web Presence

üCorporate Intranet

üEditioral or Technical Publishing

üe-Learning/ Training

üMobile Content Delivery/ IPTV

Media Management

üBrand Center

üVideo Library

üImage Library

Media Repository 
Media Intelligence

ÅMedia Library
ÅAudio Library

ÅVideo Library 
ÅNative XML & Metadata 

Management

Process 

Management 
Creative Efficiency

ÅProcess Design
ÅCreative Production 

Workflow
ÅCollaboration & Program 

Management 
ÅAuthoring Tools & 

integrations Multi-Channel 

Publishing 
Effective Communications

ÅFormat Transformations
ÅStreaming Media

ÅReplication
ÅPersonalization

ÅSecure Delivery
ÅEncryption, IRM, BRM

ÅSmart cache
ÅHigh Availability

ICM Technologies 


